
The Moving Forward study examines the attitudes of Americans in relation to their experiences with different life events — 
both positive and negative – whether in the past and more recently since the start of the COVID-19 pandemic. The study 
looked at what they felt, who they turned to for help or to share their experiences, how they dealt with obstacles, the 
lessons learned and what they expect next year.

Loss of a loved one

Job search, change, 
furlough or loss

Major purchase/expense (car, big 
vacation, home renovations, etc.)

Buying or selling a home

Marriage

Job search, change, furlough or loss

Loss of a loved one

Caregiving (aging loved one, 
injury/illness, disability/special needs)

Major purchase/expense (car, big 
vacation, home renovations, etc.)

Dealing with the impact of your 
own or spouse’s aging

Major injury or illness

Moving in with extended family/having 
extended family move in with you

Experiences

Naturally, all Americans report having experienced a major life event at some point in their lives, but notably, two-thirds have 
done so since the beginning of the COVID-19 pandemic. While job related events and loss of a loved one were the most 
common experiences either recently or in the past, the rank of a few pertinent categories has moved up since the pandemic’s 
onset. Top events included:

The individual experiences that Americans consider mostly joyous (weddings, having a child, buying a home) or challeng-
ing (loss of a loved one, injury and illness, divorce, ) are most likely not surprising.

What is interesting, however: even negative events can have positive emotions associated with them. In fact, 89% who 
faced a challenge say something unexpectedly positive came out of the situation. 

Anxiety/stress is the most common emotion to both challenging and joyful events, but stress levels have risen 
since the pandemic began

That stress does not appear to be letting up soon: thinking ahead to next year, 20% anticipate life being even more 
stressful, while 49% expect no change. Just 31% foresee life being less stressful next year. 

*Source: Fidelity’s Market Sentiment study, April 2020

As a result of the COVID-19 pandemic, 58% are changing the way they are preparing financially for 2021. 

Perseverance and reaching out for help were among the top suggestions  people offered for others facing similar situations:

People tackle challenges differently. Most people take a cautious approach, by either breaking an obstacle into smaller 
tasks or waiting until they have their solution all figured out.

Ironically, those who wait until everything is sorted out in their mind may be adding to their challenge: these people tend 
to worry more, have more concerns and greater stress, and are less likely to have learned something from their challenge.

Notably, more people report getting support for joyful events rather than challenging ones. This may be because people 
choose to share more joyful life events rather than ask for help with problems.

Challenges

About the Fidelity Investments Moving Forward Study 
This study presents findings from a nationwide survey of 1,000 U.S. adults ages 18+ who have ever experienced a 
listed life event. This survey was fielded in August 2020 by Engine Insights, an independent research firm not affiliated 
with Fidelity Investments. The results of this survey may not be representative of all adults meeting the same criteria as 
those surveyed for this study. 

About Fidelity Investments 
Fidelity’s mission is to inspire better futures and deliver better outcomes for the customers and businesses we serve. 
For more information about Fidelity Investments, visit www.fidelity.com/about-fidelity/our-company.

On the other end of the 
spectrum, the events 
experienced by relatively 
few people have to deal 
mostly with life stage.

2020 Moving 
Forward Study

Rising to the occasion

Adapting to change

Lessons learned

Concerns & Stress

Coping and getting help

54% Their and their 
family’s health 

Saving more Spending less
Earning more or 
some other plan to 
increase income

52% Educating 
their children 

46% Long-term 
financial security 

45% long-term 
job security 

APRIL

43% 3% My ability to pay for my child’s college education

43% 2% Finding money to save for other goals after paying monthly bills

42% 3% Being able to cover costs for aging parents

35% 9% Maintaining my nest egg through retirement

37% 3% My ability to pay for health care costs in retirement

NOW

46%

45%

45%

44%

40%

37% 2% Knowing how to invest my money to grow for the future39%

28% 7% Knowing where to turn for financial guidance35%

42% gained 
perspective/became more 
grateful for the things they 
used to take for granted

80% say the pandemic 
has demonstrated 
Americans can handle 
more than they realized 

67% say it’s also renewed and 
strengthened connections with 
family and friends – their #1 
support system in times of 
stress and change

34% found 
strengths/skills they 
did not know they had

Caregiving for a 
loved one

Major injury 
or illness

Family members 
moving in together

35% Spent more 
quality time with 
loved ones 

31% Built resilience and 
found the strength to tackle 
anything/overcome fears

57% Don’t give up—you will 
get through this and you are 
stronger than you think 

48% You are not 
alone—don’t be afraid to 
seek out help 

43% Treat each 
experience as a 
learning opportunity 

41% Plan ahead—it can 
make a big difference 

50% Take things one day 
or one piece at a time 

THE THREE MAIN WAYS ARE

THE SAME HOLDS TRUE FOR THE CURRENT SITUATION.

OTHER THINGS LEARNED FROM THEIR EXPERIENCES:

TOP CONCERNS FOR FAMILIES

Most common events 
(ever experienced)

Most common events 
(since the pandemic started)

58%

57%

53%

47%

47%

24%

18%

14%

13%

11%

10%

10%

Least common events

Transitioning to an empty 
nest/Sending a child to college

Starting a business

Divorce

Early retirement

28%

27%

26%

23%

SPOUSE/PARTNER

35%

46%11%

SIBLINGS

22%

29%7%

CHILDREN

21%

34%13%

FRIENDS

35%

36%11%

I break the obstacle into pieces and solve 
them one at a time

I jump right in and tackle the 
obstacle all at once

I wait until I have an action plan fully developed 
before starting on the obstacle

42%

26%

32%

Joys Difference
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https://newsroom.fidelity.com/press-releases/news-details/2020/Fidelitys-Market-Sentiment-Study-finds-Americans-are-feeling-the-stress-of-uncertainty-but-taking-action-to-strengthen-finances-for-the-future/default.aspx



